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Where the money goes...
Vendors buy StreetWise for 75 cents, and the remaining $1.25 goes
directly to the licensed vendor.  

Vendor Christmas/Annual Awards 

PHOTOS BY 
BEN COOK

Handing out much-
needed donated
winter hats, & gloves
to our vendors.

Most Improved Vendor 2009: 
Troy Dixon EL stands with
Executive Director 
Bruce Crane, left and 
Director of Distrubution 
Greg Pritchett, right.

Vendor Of the
Year 2009: 
Russell Adams

Volunteers provided
and served the
vendors a Christmas
feast December 22

Vendors dig in
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The Disappeared

Photographer Leah Nash
chronicles Portland Street
Roots saleswoman Melissa
Walsh as she and her
husband fight for self-
sufficiency and her
Asperger’s Syndrome.
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Meet Evans Marshall, a new
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stand up.

news
From the Street page 4
WorldWise page 5
This Week in Chicago page 10
Cover Story  page 11-13

streetwise
The Playground page 14
Vendor Profile page 15

entertainment
Ginny & the Chef page 6
DineWise page 6-7
Event Calendar Page 8
Theatre Page 9

volunteer
Volunteer Chicago 
Online at www.streetwise.org

page 15

page 8

JANUARY 6-JANUARY 12, 2010 WWW.STREETW ISE .ORG 3

Our Mission
You, the StreetWise Reader, told us
what you like about our publication,
what you don’t like, and what you
care about in our reader  survey.
Here is a summary of our
findings. 12page

Beat the Post-
Holiday Blues...
Check out Chicago’s
own two week
Sketchfest starting
Thursday with over 150
shows by 100 comedy
troupes.
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Our Contributing Writers

Remembering Those Who Died in Homelessness
From the Street:

By Ben Cook
StreetWise Staff

H
eartland Alliance cele-
brated its 25th anniversary
December 18  by observ-
ing National Homeless

Remembrance Day, (December 21). 

December 21, also known as winter
solstice, is designated as the day of remem-
brance as its the shortest day of the year.  Rev.
Dr. Sid L. Mohn, president of Heartland Alliance,
noted during the remembrance memorial that
winter solstice is “the darkest day of the year,
but starting tomorrow we begin the course
toward the lightest.” 
At the front of the Truman College cafeteria

the staff had lit candles for the known homeless
men and woman in the Chicago area who had
died in 2009. These underserved men and
women, many only in their 40s and 50s, high-
light the mission of Heartland Alliance, said
Executive Director, Heidi Nelson, that “health-
care is a basic human right.” Nelson viewed her-
self and her staff as “human rights workers.”
John Lozier, director of the National Health

Care for the Homeless was present with the
original charter for Healthcare for the Homeless
signed by Mayor Harold Washington.  

He noted the original goals of the organization:
•Improved access for homeless people to main-
stream healthcare
•establishment of permanent linkage between
shelter providers and health and human service
providers
•provision of a city-wide outreach program for
people who don’t use shelters
•assistance to shelter providers

•advocacy for changes that increase access and
entitlements for homeless people.  

Lozier noted, “It’s been a rough week on the
advocacy front: as we go forward we will con-
tinue to fight for the idea that health care is a
human right rather than a commodity that can
be sold on the marketplace and be profited
from—it’s not something that we can accept.”
State Rep. Sara Feigenholtz (D–Chicago)

commented on her involvement with homeless
rights. “As we know, homeless and mentally ill
people are disproportionately delivered to
providers along Chicago’s lakefront because
they know we have big hearts, big shoulders
and very creative providers.  We don’t simply
treat  homeless people, but we empower them.” 
Rev. Mohn, during the memorial, said that

according to some ancient beliefs, there are 3
deaths.  “When we stop breathing; when we are
buried; when we are forgotten.  Today, through
this service and these candles, we are trying to
prevent the 3rd death.”

Ginny & the Chef Originally a professional chef,
Chef J now writes a syndicated weekly column
on food and fitness in Chicago. He’s also the
president of the Chicago Research Chefs LLC and
president emeritus of the Chicago Nutrition
Association. Ginny has written nutrition and fit-
ness articles for several local and national
publications, such as the Chicago Tribune and
On-Health magazine.She has a bachelo r’s degree
in nutrition science and dietetics and a master’s
degree in nutrition communications and
marketing.

John Godoy is a Chicago-based wellness consult-
ant and personal trainer with a leading prevention-
based, integrative health and wellness provider.

Cindy Kurman Barrie and Lee Barrie are the prin-
cipals of Kurman Communications, Inc., a Chicago-
based marketing and public relations agency.
Please f ollow all StreetWise restaurant features on
Twitter @DineWise and subscribe to the blog at:
http://dinewisechicago.blogspot.com. Or visit their
blog at gotbuzzatkurman.com

Venus, 43
Leonard, 56
Kenneth, 54
John, 71
Freddie, 59
Reginald, 50
Darnelle, 46
Scott, 53
Paul, 51
Christopher, 53
Latrell, 51
Revecca, 52

Andrew, 55
Androi, 59
Greg, 45
Wanda, 47
Lavern, 50
Willam, 58
Jose, 58
Brian, 44
Freddie, 38
Joseph, 50
Christina, 74
Christopher, 43*

*Christopher, it was noted, turned down housing
in the last year because he felt that others needed
it more.

Heartland Alliance Chicago Homeless
Memorial 2009
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The Disappeared
Melissa Walsh is 30 years old and a Street Roots

(Portland, Oregon) vendor. Diagnosed with
Asperger's Syndrome, a high-functioning form of
autism, Melissa moved from Spokane in July with
her husband Sean after they lost their home to fore-
closure. In this revealing and personal photo shoot,
Leah Nash shows you the daily realities faced by
Melissa. Melissa writes her feelings to help commu-
nicate. "I feel like I disappeared off the face of the
Earth," explains Melissa as she recalls the emotion
of being fired. "I feel like I disappeared when my job
did." Leah Nash is a Portland-based photographer
with a passion for documenting the everyday and
the extreme, which she often finds are one and the
same. She holds a master's degree in photojournal-
ism from the University of Missouri and in 2004 was
awarded a Fulbright Grant to photograph the AIDS
crisis in India.

About the photographer: Leah Nash is a Portland-based photographer with a passion for documenting the everyday and the
extreme, which she often finds are one and the same. She holds a master’s degree in photojournalism from the University of
Missouri and in 2004 was awarded a Fulbright Grant to photograph the AIDS crisis in India. Throughout the years, she has received
the Marty Forscher Fellowship for Humanistic Photography, the NPPA Kit C. King Scholarship and has been honored by PDN, the
Magenta Foundation, the Eddie Adams Workshop and by CPOYi. Her clients include Newsweek, Mother Jones, GEO Magazine, The
Fader, The New York Times, Der Spiegel, Stern, The Washington Post and local publications including Street Roots, The Oregonian,
Oregon Business Magazine and Portland Monthly. More of her work can be viewed at www.LeahNash.com.

Melissa Walsh is 30 years old and a Street Roots vendor.
Diagnosed with Asperger’s Syndrome, a high-functioning
form of autism, Melissa moved from Spokane in July with
her husband Sean after they lost their home to foreclosure.

Without a car, Melissa and Sean rely on public transporta-
tion and their bicycles. They estimate that their commute to
sell papers in downtown Portland is almost three hours one
way: one hour by bike, one hour on the Max and 30 min-
utes on the bus. Here they are transporting food from a
local food bank.

Melissa and her husband married five weeks after meeting.
She thinks their relationship has survived the hard times
because, “Neither of us can bring ourselves to give up on
anything. That is our greatest weakness and our greatest
strength. We will not quit.”

Melissa takes advantage of Potluck in the Park, which serves free meals to about 300 to 400 people 52 Sundays per year at
O’Bryant Square. With 11.5 percent of people out of work, Oregon currently has the third-highest unemployment rate in the nation.

During a panic attack, Melissa is comforted by a worker at
the food bank. People with Asperger’s crave routine, so home-
lessness is especially devastating to her. “I’m like a 15-year-
old inside, developmentally and emotionally speaking. I feel
like a teen with no social skills stuck in an adult body.”

On Sundays, their single day off from selling papers,
Melissa and Sean often go to the Ananda Temple and
Teaching Center for prayer and meditation. “We literally live
on prayer,” says Melissa, who considers herself a Taoist
Christian, also into yoga, tai chi and martial arts Melissa is
drawn to the beauty of their techniques. Also passionate
about knitting, Sean and Melissa love the meditative quality
of the craft and long to make sweaters during indoor
weather.

Waiting for her Social Security Disability benefits to be
approved, Melissa spends her days dreaming of bike shop-
ping, shoes that fit and a trip to the San Juan Islands. 
“When you are homeless, you have nothing but time.”

At Left: After leaving their first apartment, the couple find
themselves at a makeshift homeless shelter on 39 acres in
Cornelius. Tenants are asked to pay $300 per month or do
chores to rent a room in a privately owned home.

Reprinted from Street Roots
© Street News Service: www.street-papers.org
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Chef J’s Secret Recipe: 
Banana Magic Cupcakes (serves 12)
FoodWise Shopping List:
Glaze Topping
•1 c. softened low-fat cream cheese
•1/4 c. fresh orange juice
•1/4 c. honey or agave
•1/2 tsp. of vanilla extract
•1/4 c. crushed walnuts (optional)

Cupcake Batter
•2 c. whole wheat flour
•1/2 c. oat bran
•1/4 tsp. baking soda
•1/4 tsp. salt
•1/8 tsp. of pumpkin spice

FoodWise Cooking Instructions:
•You will need 3 medium-size bowls
•Preheat oven to 375 degrees
•Spray cupcake pans with non-stick spray
•In one bowl mix, flour, bran, baking soda, salt and spices
together
•In another bowl, mash bananas, add grated carrots, and
stir completely.
•In a medium bowl, cream together 1TB vegetable oil,
brown sugar, eggs and vanilla (use a hand mixer or wooden
spoon.)
•Mix thoroughly banana mixture with other wet ingredients.
•Slowly add dry ingredients until thoroughly mixed.
•Pour batter into prepared cupcake cups (fill 3/4 full)
•Bake cupcakes for 20 minutes or until toothpick comes
out clean.
•Remove from pan, let cool
before frosting.

To make glaze:
•Whisk together the softened
cream cheese, orange juice,
honey and vanilla, until it
becomes thick.
•Use one tablespoon of glaze
for each cupcake.
•Sprinkle with crushed
walnuts.
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By Ginny & Chef J
StreetWise Contributors 
(www.ginetics.org, www.researchchefs.us)

CUPCAKES are all the rage in the Windy City.
It seems as if every trendy or artsy Chicago
neighborhood sports at least one micro-bakery
specializing in cupcakes.  Just Cupcakes. No
cookies. No Pies. No breads. Some don't even
offer a beverage to go with the tasty little treats.
Perhaps the trendsetter bakery in this sweet
niche is also named CUPCAKES, 613 W. Briar,
Chicago, (773) 525-0817.  This place was the first
and is still one of the best. Serving over 60 vari-
eties, it is every child's dream. (No matter how
old you are!) Do you remember your first cup-
cake? Swirlz bakery at 705 W. Belden has been on
the cupcake scene for a couple years now, and it
boasts a different gluten-free cupcake every day
of the week.  Those of you with gluten sensitivi-
ties can enjoy a tasty treat of your very own.
MORE cupcakes at 1 E. Delaware is considered

an upscale cupcake bar. Yes, there’s no place to
sit and enjoy your treat; however, there is a
Starbucks right next door. What makes MORE dif-
ferent from the others is the style of cupcakes
they serve. You can get a sweet version, like its
“Hostess” style made with devil’s food cake and
real cream, or try one of its savory versions, like
the BLT made with fresh bacon batter, tomato

Located in River North, but very near the Loop, A Mano
works very well for lunch, as an after-work wind-me-
down, or as an interesting place for a casual dinner. On
warm weather days, there is a comfortable outdoor
seating area overlooking Dearborn Street.
The lunch menu offers a stellar combination of
authentic wood-fired oven pizza, soup, salads, panini
and pasta. A welcome and delicious feature that sepa-
rates A Mano from other trattorias is a robust antipasti
bar ($12 per person) that can be ordered alone or as an
accompaniment to the menu items. One can easily
construct a balanced, filling meal from the antipasti bar
alone,but coupled with a panini, pizza or pasta dish, the
meal is a taste treat, indeed. 
The antipasti items change daily, but you’ll find some
salads, tapenades, Italian cheeses, crostini, frittata,
focaccia, grilled vegetables and homemade soup.
The dinner menu offers a nice selection of Italian spe-
cialties. If you’re interested in some shared appetizers
for the table, A Mano offers a variety of smoked meats
and Italian cheeses.
Other starters include a nice Trio of Bruschetta
and an Antipasti Plate. Salads are plentiful, including

an Asparagus Salad, Prosciutto di Parma with Summer
Melon, Caesar Salad, Heirloom Tomato Salad and an
Arugula Salad.
The wood-fired pizza is very fresh; the crust is thin and
crispy. We enjoyed the house made A Mano Fennel
Sausage as well as the Classic Margherita. Other
intriguing choices include Fresh Mozzarella, Fresh
Whole Manila Clams, Wild Mushroom, Prosciutto di
Parma, and Soppressata Salami.
Panini selections run the gamut from hearty to light,
and all are tasty. Choices include Prosciutto &
Mozzarella with oven-dried tomatoes and arugula,
Grilled Vegetables with fresh goat cheese, Chicken
Parmigiana with marinara sauce and arugula, and the
house specialty, Nonna Caputo's Meatballs with mari-
nara sauce and fontina cheese.
Pasta dishes are also given solid attention. Among the
more unique choices are Linguini with mussels, clams
and shrimp in a white wine and saffron broth,
Garganelli with Wild Boar Ragu, Raisins and Pine Nuts,
Lobster & Scallop Ravioli and a Risotto of the Day.
Entrée choices include Grilled Flat Iron Steak, Whole
Roasted Fish of the Day and a half Rotisserie Chicken

and bacon icing. Another savory version is the
Maple Bacon – tastes similar to pancakes and
bacon, all in one bite! And then there’s Molly’s
Cupcakes at 2536 N. Clark St. Wolfy and the gang
have created an old-fashioned, bakery-style hang
out, complete with swinging chairs at the bar.
They also serve Chicago’s very own Intelligentsia
coffee.  This place makes you want to stay a while
to enjoy your decadent cupcake--and coffee!
Are desserts and decadence making a come

back in this economy? Well, Chicago has been
there and done that. Five years ago in an up and
coming section of downtown, a very trendy hot
spot named SUGAR opened. Chef J was a regular.
It was a sleek, contemporary space dedicated to
soothing guests with comforting savories,
sweets, and drinks fit for grown-ups.  The
nightspot had a fast rise to fame and closed a
couple years later. Though it was very popular
with the glitterati girls and the entourage boys
who chased them, it did not make any money.
The place was a big favorite with women and
businesspersons. It turns out that, at least in
Chicago, women don't drink as much as men do,
and after a few over-the-top desserts, most peo-
ple weren't interested in knocking back five or
six cocktails.  That is how a nightclub makes a
bigger profit margin, on the drinks of course, not
desserts.
Dessert “bars” are popping up here and there.

Many are next to coffee shops and wine bars. For
city dwellers who perhaps cannot afford, or
choose to, not dine out five days a week, and
who still crave the “night out” city experience,
these dessert bars might be the perfect answer
for those cravings.  For more inside tips on
what’s hot and what’s not, visit Chef J’s new
Chicago food blog, the FOOD AND BEVERAGE
UNDERGROUND. www.foodandbeverageunder-
ground.com/Chef-J.html  And for the  latest news
on food health and fitness, keep on reading
Ginny & The Chef!

FoodWise with Ginny & Chef J

Nutritional Info

DineWise
By Lee Barrie & Cindy Kurman Barrie
StreetWise Contributors

A mano: An irresistible,
spacious trattoria to relax
and joy with friends. 
A Mano, from the owners of the popular Bin
36 restaurant upstairs, is a delicious addition to
Chicago’s growing collection of contemporary
Italian trattorias with a stylish and casually chic
vibe. And with its Bin 36 lineage, A Mano offers
multi-faceted wine and cocktail menus. With its
openness and varied seating spaces, the restaurant
is an irresistible place to relax and enjoy
conversation with friends over a nice glass of
wine or a cocktail and some intriguing country-style
Italian food.

•4 ripe bananas (mashed)
•1 small carrot (grated)
•3/4 c. brown sugar
•2 eggs
•1/4 tsp. vanilla extract
•1/4 c. chopped walnuts
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New Year’s health resolutions begin in your mind
The New Year is a time for new beginnings – an opportunity to reset the
compass of your health, then head in the direction of your best self. 

By John Godoy
StreetWise Contributor

I was in a Barnes and Noble bookstore just browsing and looking to see if any
particular book would catch my eye. One did. It was called Ideas That Changed
the World by Felipe Fernandez – Armesto. Each chapter went into detail about
a major idea that had a significant impact on the course of history. Ideas ranged
from Women’s suffrage, the idea of writing, the ideas behind different religions,
and the idea of measuring time—175 ideas in all. 
The point the I want to stress is that by opening your mind, then seeking to

fully understand new ideas and new concepts—just like these great ideas—you
can forever change the course of your life. Taking the steps required to under-
stand just how your body works and how your day-to-day actions and habits
influence your long term health will empower you to live a more vibrant and
healthy life. 
We far too often tend to seek out quick solutions for symptomatic problems.

For example – when we become overweight – our knee jerk reaction is to cut
calories and exercise more. But the reality is that in itself is not enough to get
us to our objective and for many this tactic simply does not work.  We buy prod-
uct after product, drug after drug, miracle tool after miracle cure,  each time end-
ing up disappointed. Other than the small minority—whose successes through
these methods we tend to play up—the vast majority of us fail repeatedly,
becoming more and more demoralized each succeeding time. 
The solution—the ideas tha t will change your world—can only be discov-

ered if you seek them out and understand them  for yourself.  This means that
you seek out professional input,  read up on the human body, read about nutri-
tion – and you read a lot – then you can make informed decisions about your
health and fitness. You become self-reliant as opposed to placing your faith in
the hope that someone will provide an answer for you.
I offer this New Year’s resolution or challenge to you. Find the big idea that

will reshape how you think about your health – then and only after then – pur-
sue the tools necessary to carry out your idea.
If we want long lasting success in terms of our health – we must change our

thinking in order to change our behavior rather than first changing our behav-
ior to change our thinking. Everything begins in the mind – like the saying “what
your mind can conceive—you can achieve.” Happy new year!

LIBRARY.TCDC.OR.TH

with olive oil mashed potatoes.
A Mano offers a generous dessert menu, including
Cannoli, Chocolate and Espresso Mousse, and
Tiramisu. We thought the homemade gelati and sorbets
made for an excellent, refreshing finale.
Don’t forget to check out the nightly specials.
There are good deals for everyone, even the kids
on Monday.

A Mano
335 N. Dearborn
Chicago, IL 60610
(312) 629-3500
www.amanochicago.com

Hours: 11:30-2 p.m. and 5-10 p.m. Sunday-
Thursday; 11:30-2 p.m. and 5 -11 p.m. Friday-
Saturday

Prices: Antipasti Bar, $12; Pizza, $12.50; Entrées:
$12-$24.



Events for January 6-12

W e d n e s d a y
Happy Hookers A crochet class for all experience
levels ("hooker" is a nickname for someone who
crochets, people). BYO supplies, or pay a small fee
($3-$10) for materials. Drink specials include $4
well drinks and $6 Stoli cocktails. Wednesdays:7 -
9 p.m. Mother's Too, 14 W. Division St. More info:
312.266.7444. No cover. RSVP recommended:
motherstoo@sbcglobal.net

T h u r s d a y
Deck the Hall A benefit for the Chicago Literary
Hall of Fame includes an appearance by local
writer and Great American Book Award-winner
Bayo Ojikutu, complimentary appetizers and spe-
cialty beers (a cash bar option is available for $20),
a raffle and a silent auction for collectible books by
Chicago authors. Sheffield's, 3258 N. Sheffield Ave.
6:30 - 9:30 p.m. For info: 773.281.4989. $20-$35.

S t a r t i n g  T h u r s d a y
The Chicago Sketch Comedy Festival

Affectionately known as SketchFest, the 2010
Chicago Sketch Comedy Festival showcases over
100 sketch comedy groups performing 150 shows
over two weekends. In addition to these perform-
ances, the Festival will feature children's program-
ming, workshops, networking opportunities, and
other special events.

Last year's Festival welcomed over 10,000
audience members and more than 800 artists over
the course of two weekends of performances.

The yearly home of SketchFest is Theatre Building
Chicago, located at 1225 W. Belmont, just west of
Racine Avenue, in Chicago's Lakeview neighbor-
hood. Each year the conveniently-located multi-
stage complex is quickly filled to maximum capaci-
ty as comedy lovers from all over Chicagoland tra-
verse a mind-blowing 3-ring circus of comedy.

The full 2010 performance schedule is available
online at ChicagoSketchFest.com with information
on each of the 113 sketch comedy groups featured
this year.  The Festival will provide these sketch
artists technical staff and equipment, as well as
the perfect opportunity to hone performance skills,
network with peers & industry professionals, and
perform in front of large, appreciative audiences!

Chicago is the birthplace of sketch comedy, and
the Chicago Sketch Comedy Festival brings the
best of it to one spot for laughter, performance and
the celebration of an art form!

Tickets for the much-anticipated Festival remain
only $12.50 for each performance slot and will be
available through the Theatre Building Chicago box
office at 773.327.5252 and at TicketMaster.com or
800.745.3000.  A limited number of All-Festival
Passes will also be available at a cost of $150
each.  Patrons are encouraged to buy tickets early
(and often) because many performances tradition-
ally sell out well ahead of showtime.
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Mark your calendars:

Lupus Educational Seminar
3rd Annual Empowering Lupus Patients- FREE on
Chicago’s South Side.

This year’s topics include:

1. Clinical Trials and Lupus Drug Development,
presented by LFAI Medical Advisory Board
Member Dr. Tammy Utset, of the University of
Chicago. 

2. Medicare and Medicaid, presented by Brenda
Delgado from the Centers for Medicare. 

3. Resources for Lupus Patients, presented by
Mary Dollear, Vice President of the LFAI. 

Saturday, January 30, 8:30 a.m.-1 p.m.
Registration begins at 8:30 a.m.  

Trinity United Church of Christ Village Center,
1947 W. 95th St. Chicago, IL 60643

Attendance is free but space is limited.  Register
by contacting Sonya at the Lupus Foundation of
America, IL Chapter by email at
Sonya@lupusil.org or call 312-542-0002.

Lupus is a chronic (lifelong) autoimmune disease
that causes inflammation and tissue damage to
virtually every organ system in the body.
Currently, 65,000 Illinois residents are estimated
to live with lupus, an unpredictable and potential-
ly fatal autoimmune disease for which there
presently is no satisfactory treatment or cure.
Lupus strikes mostly young women; but anyone
can develop the disease at any age.  Lupus is
more common among minorities – a disparity
that remains unexplained.  
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F r i d a y
Chicago Arts District Second Fridays Gallery
Night Expanding on its visual art theme, this
monthly walking tour of about 30 Pilsen spots adds
performance art and shopping opportunities to its
roster of opening receptions at indie galleries. Pick
up a map at the information center, located at
1821 S. Halsted St. Every 2nd Friday of the month
6 - 10 p.m. http://chicagoartsdistrict.org.
For info: 312.738.8000 ext. 108. Free.

Participating spots:
Artpentry, 1827 S. Halsted St.
South Halsted Gallery, 1825 S. Halsted St.
Deliciously Vintage, 1747 S. Halsted St.
Temple Gallery, 1749 S. Halsted St.
Chicago Art Department, 1837 S. Halsted St.
EP Theater,1820 S. Halsted St.
Rooms Productions, 645 W. 18th St.
Logsdon 1909, 1909 S. Halsted St.
Vespine Gallery, 1907 S. Halsted St.

[A] JERKS: Drumbeats, fire, dangerous, dangerous ideas.
Things that are strange, like having two Koreas!

Characters flamboyant, situation dicey.
Welcome to our world, you’ll find our flavor spicy!

JERKS just Jerks is a new sketch show brought to you
by JERKS, Jamie Hoggson and Nick Ehart.

[B] The gentlemen of Long Pork represent the best of
sophisticated low-brow humor that Chicago has to offer.

Their newest show is a mix of incompetent snipers,
Government perversions, ridiculous dance numbers,

and a dash of live Grabboid from the movie Tremors in
a tribute to their boyhood nerdiness.

[C] Buffet Shark is the two-man sketch comedy of Jon
Barinholtz and Chris Witaske that’s been performing to
sold-out crowds all over Chicago. Described as “smart
and efficient” by the Chicago Reader, it received the

Critic’s Choice in the Chicago Reader and “Best Bet” by
Metromix Chicago.
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The Rift Episode
The Rift Episode is centered on a fight between

two roommates. This rift causes Sherman to move
out of the apartment and temporarily finds him liv-
ing with unpredictable landlord Walter. Kevin is left
to deal with wacky neighbor Chuck. Will these two
find a way to come back together?
Classic sitcom clichés are lampooned as Kevin

and Sherman play multiple characters. Each
episode is complete with original commercial
breaks. Kevin and Sherman’s semi-improvisational
humor is creative, edgy and relentless.
Annoyance Theatre, 4830 N. Broadway, Chicago.
Through Jan. 24. Sundays: 8 p.m. Box Office:

773-561-4665 www.annoyanceproductions.com.
$10.

The Last of the Dragons
In the land of Astoria, tradition demands that

every princess be given to a fire-breathing
dragon so she can be saved by a handsome
prince. But Andromeda, the swashbuckling
daughter of the current king, doesn’t want to
be rescued by a boy. In secret, she studies
fencing and hatches a plan with a mathemati-
cally-minded prince to fight the last of the
dragons herself. And Prince Stanley of Tuscany
is more interested in math than feats of der-
ring-do. Join this unlikely couple on a journey
to the heart of the dragon’s lair, as they chal-
lenge tradition and learn the true meaning of
bravery, in this rousing musical fantasy for the
whole family. The Last of the Dragons is based
on the classic fantasy by Edith Nesbit.

Recommended for kids 5 and up. Children
under 2 are not permitted.

Lifeline Theatre, 6912 N. Glenwood Ave.
Chicago Box Office: 773-761-4477
www.lifelinetheatre.com

Through February 21. Sat. 1 p.m.; Sun. 11 a.m.
& 1 p.m. $12.

The 24th Annual Young
Playwrights Festival
An annual Chicago tradition and the oldest of

its kind in the country, this year’s Young
Playwrights Festival received over 800 plays
written by teenagers throughout Chicago, mark-
ing a record number of submissions. Three win-
ning teen playwrights will be selected to have
their work receive a fully produced performance
at Pegasus Players. Young Playwrights Festival
showcases the next generation of playwrights,
allowing audiences a unique glimpse into the
minds of today's youth.

This year’s shows:
ROLLER COASTER by Gixiang Lee, Northside
College Prep, Directed by Edward Torres
Two teenage strangers get stuck at the top of a
roller coaster and embark on a topsy-turvy bat-
tle of wits.

THE NOWHERE PEOPLE by Gabriella Bonamici,
Whitney Young High School, Directed by
Kimberly Senior
Ernie gets caught up in his next door neighbor's
quest to build a ghost machine.

deliver me from evil, by Kat Blackburn, Lincoln
Park High School,. Directed by Ilesa Duncan
(YPF Festival Director)
In this fever dream choreopoem, Magdelina
journeys through a minefield of betrayal, emo-
tional upheaval and rebirth.

Truman College- O'Rourke Theatre, 1145 W.
Wilson Ave. Chicago. Presented by Pegasus
Players. 773.878.9761 www.pegasusplayers.
org. Previews: Jan 7-10; Regular: Jan 11-31.
Showtimes: Fri. & Sat.: 8 p.m., Sun.: 3 p.m.,

Mon, Jan 11: 7:30 p.m., $15.
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By Suzanne Hanney & Sylvester Quast
Editor-in-Chief & Vendor Volunteer

25 Years Ago . . .
What can you say about a 23-0 NFC champi-

onship game, the first championship of any sort
for the Chicago Bears since 1963?
“Bears flop!” the Jan. 1, 1985 Chica go

Defender said in two-inch letters. “Super Bowl
dreams crushed by 49ers,” read the sub-head. 
The payoff to San Francisco Mayor Diane

Feinstein in a bet with Chicago Mayor Harold
Washington was 12 porterhouse steaks;
Feinstein had put up a crab dinner for 12 with
sourdough bread and wine. 
The Bears had spent a week in San Francisco

getting the red carpet treatment, according to
the Defender’s Ray Richardson. 
The talk was all about the Bears’ celebrated

defense, but in the end, “I guess we showed the
world who really was the best,” 49ers defensive
tackle Dwaine Board said. The 49ers sacked
Bears quarterback Steve Fuller nine times for 50
yards and limited their passing to 1.2 yards per
play. With the 49ers offense focused on running
back Walter Payton, he managed only 92 yards
on 22 carries despite having broken Jim
Brown’s rushing record that October. Against
the New Orleans  Saints, he had managed 154
yards on 32 carries, for a career total of 12,400
yards, 88 more than Brown. 
Experts had thought the Bears’ defense

would scare 49ers QB Joe Montana, but “they
simply were wore down by a finely-tuned 49ers
offense and a Bears offense that repeatedly put
them on the field too often,” the Defender
noted.  Meanwhile, “Beefed up pass protec-
tion,….allowed [Montana] to slowly pick the
Bears apart.” Sacked just three times for eight

yards total, he completed 18 of 34 passes for
233 yards.
“We figured the Bears’ defense would give me

some problems with their pass rush and pres-
sure,” Montana said, ”but my offensive line gave
me great protection all game. The best way to
beat them was to take it to them and we did.”
Offensively, the 49ers racked up 387 yards,

the Bears 241. 
“Our inability to run the ball better got us

away from doing the things we normally like to
do,” said Bears Coach Mike Ditka. “We could
have passed the ball a little better, too, but the
49ers simply were great on defense. We’ve got
nothing to be ashamed of. We’ll be back. “

Indeed, the Bears online history notes that
the “team had gone farther than anyone gave
them the chance to go in 1984, and the season
set the stage for magic the following year.”
The team finished its regular season 10-6; 7th
overall in offense; first in rushing, first in
defense. The next year would take the team to
the Super Bowl.
Also that week, the January 3 Defender told

about a 13-year-old boy who was 1985’s first
homicide victim.  “December is a bad month for
my family because one of my other sons was
killed three years ago,” his father said. A neigh-
bor whose son was his best friend said the two
boys were not members of gangs.
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Thanks to everyone who made
2009 a wonderful year!
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By Suzanne Hanney
Editor-in-Chief

S
witching to a magazine
format has been a positive
move for StreetWise, among
the significant findings in

our 2009 readership survey. 

The No. 1 reason people bought the magazine
was to give money to the vendors (88 percent),
but the No. 2 reason was for its content and fea-
tures (73 percent). Before the shift to a four-color,
glossy magazine, a previous survey showed that
only 18 percent of readers bought the newspaper
for its content. 
Simultaneously, the content in question has not

changed.  Most of the top-rated features of the
magazine were also in the newspaper. They
include the Entrepreneur Spotlight concerning
vendor triumphs (85 percent favorable response);
the Cover Story (80 percent); Volunteer Chicago
(76 percent); This Week in Chicago (75 percent);
the Event Calendar (72 percent) and From the
Executive Director (71 percent). All these features,
except From the Executive Director, were in the
black and white newsprint StreetWise. The
Volunteer Chicago pages rarely run in the hard-
copy StreetWise, but rather on our Web site. 
Professional journalists and volunteers produce

StreetWise. However, vendor Sylvester Quast came
up with the idea for “This Week in Chicago” and he
continues to do the microfilm research and photo-

copying for the column. Other writers flesh it out
through online research. 
But enough about us. 
Advertising Manager Grace Federighi and

StreetWise Board member Ray Gillette undertook
the survey in partnership with Daniel Anthony of
Saatchi & Saatchi’s Sustainability Division in order
to better understand the StreetWise reader. Besides
practical reasons, such as selling more magazines
to support the vendors and the organization itself,
the intent of the survey was to help the editorial
staff “talk” to these readers. 

Desirable Demographic
StreetWise readers are a highly desirable demo-

graphic, with the money, education and profes-
sions to sustain their altruism. Their median
income is $87,500.  The largest percentage (35 per-
cent) earn more than $100,000 annually, but 18
percent each fall within the $75,000-$100,000
bracket and the $50,000-$74,999 bracket.  Roughly
60 percent are employed full-time; 19 percent are
retired.  About 64 percent own their own home or
condo. 
About 86 percent of our readers have at least a

bachelor’s degree.  Thirty percent have a bache-
lor’s degree alone; 27 percent have a graduate
degree; 15 percent have some graduate course-
work and 8 percent have doctorates. 
The biggest profession for our readers is

Education (17 percent) followed by marketing (10
percent); government/military (9 percent);
accounting (9 percent) and law (7 percent). 

Approximately 87 percent of our readers are
white; roughly two out of three are female. About
30 percent are over 60, but the next highest per-
centage are 30-39 (23 percent). The remainder are
50-59 (22 percent); 40-49 (12 percent); 19-24 (8
percent) and 25-29 (6 percent). 
The biggest single group of our readers live in

Lakeview (15 percent), followed by Evanston (11
percent); Lincoln Park (6 percent); the Near North
Side (4 percent); Avondale (4 percent) and
Uptown (4 percent). However, 44 percent of read-
ers buy the magazine in downtown Chicago,
followed by Evanston (15 percent); Lincoln Park
(6 percent); Wilmette and Lakeview, each with 4
percent of sales. 
We begin to visualize these readers when we

see that nearly 1 in 3 of them volunteer three or
four times a year – and nearly as many monthly.
Their individual church is the biggest recipient of
their time, followed by StreetWise and other home-
less organizations and then the Greater Chicago
Food Depository and other food banks. 
Thus, Saatchi & Saatchi’s Anthony advised

“this reader wants to be an evangelist,” to use
the magazine to spread the word about causes
important to them. 

Your Special Causes
The causes with which they identify are health

and wellness (cancer, Alzheimer’s and addictions,
35 percent); the environment, such as climate
change and weather conservation (29 percent);
homelessness (23 percent); education (equality as
well as reform, 22 percent); hunger, as shown in
local food pantries (20 percent) followed by
diversity and health care reform, each with 19
percent; and animal welfare and politics, each with
14 percent.

Our Mission

Cover Story

You, the StreetWise Reader, told us what you like about our publication, what you don’t
like, and what you care about in our reader survey.  Here is a summary of our findings:

Jennifer Armetta with son
Jaden, left & daughter,
Sienna, often bring
Margaret Kirsch bananas

2009 Vendor of the Year
Russell Adams interacts
with a customer at his
Randolph & Clark corner
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Cover Story
They are somewhat “green” in their lifestyle: 47

percent cite automobiles as their primary mode of
transportation, but 31 percent say trains are their
prevalent mode; 16 percent walk and 15 percent
ride the bus. 
More broadly, this reader wants “systemic

reform,” Anthony said in his prepared material.
“They want to make a change for the better in the
way the system is set up. Prison reform, environ-
mental action reform, access to health care, and
breaking the cycle of political corruption are some
of the diverse examples of causes our readership
cares about. She wants to see improvement in the
system and wants to see reform as it pertains to
her, her community and the society as a whole.”
Almost 46 percent of StreetWise readers identi-

fy themselves as “Liberal.” The remainder were
independent (19 percent); moderate (15 percent)
and conservative (13 percent).  
Nearly 1 in 3 readers (32 percent) prefer a cover

story with a “social cause theme,” followed by 30
percent who want to read about a local person
and 28 percent who would read about a world
issue. 
“Covers should be local people, ideas, causes,

etc., or homelessness-related, even if it’s away from
the Chicago area, wrote one reader. 
Added another, “I really appreciated the recent

feature on Polish homelessness; maybe continue to
highlight places helping fight teen crime, teen
homelessness and topics relevant to today.” Nearly
60 percent of readers rated the comprehensive-
ness of these features as “just right,” while 23 per-
cent had no opinion; 11 percent termed them “too
short” and 4 percent said they were “too long.” 
StreetWise readers are not “all work and no play,”

however.  Their top five interests and activities
are dining out, cited by 69 percent; concerts
and music (66 percent); movies (63 percent);
museums/art (58 percent); reading/book clubs
(56 percent).   

‘A Point of View’
Anthony also advised that to stand out from

similar publications and appeal to this reader, we
could use a “point of view,” similar to a wide- angle
lens that governs how we cover issues.  Are we the
“conscience of Chicago” or “Chicago from the
streets”? Within this frame of reference, we could
use additional smaller lenses on causes of home-
lessness or ways to make the city better. 
Interestingly enough, we heard the same mes-

sage about needing a “point of view” to differenti-
ate our product in May at the 14th annual
International Network of Street Papers (INSP) con-
ference in Bergen, Norway. INSP was started in
1994 by European street papers that were also
sold by people who are or were homeless.
Journalism lost its gritty appeal when reporters

and editors started earning enough money to buy
cars instead of riding the bus, said Johanne Grieg
Kippenbroeck, the first female editor of Bergens
Tidende, the largest regional paper in Norway. But
vendors wandering in and out of street papers’
offices bring editorial staffs down to earth. 
“Don’t forget who you are writing for – the ven-

dors – and don’t be afraid to be the conscience of
society,” Kippenbroeck said. 

There are now 103 papers similar to StreetWise
on six continents.  The INSP is conscious of
becoming a global voice against homelessness and
poverty, which is one reason for the weekly INSP
feature in StreetWise.
The StreetWise reader survey appeared in the

editions of Vol. 17, no 31 and Vol. 17, No. 35 and
was available through Surveymonkey on the mag-
azine’s Web site, www.streetwise.org, between
July 29 and Sept. 1. Completed surveys could be
faxed or mailed to the StreetWise office. There
were 142 respondents, out of nearly 16,000
circulation between the two issues.

Let’s Talk...
As editor, my own feeling had always been that

StreetWise was trying to show how Chicago as a
whole could better itself by improving conditions
for Chicagoans across all economic levels. With
better housing and education, for example, stabili-
ty and employment go up, as do income levels,
which improve sales of goods and services. 
We have written about manufacturing initiatives

or the music economy, in another example, with
an eye to the jobs that could be created.  A recent
story on the re-entry population told us we were
on target, that the lack of manufacturing jobs in
neighborhoods hampers readjustment after leav-
ing prison. 
In terms of the music economy, we have point-

ed out neighborhood establishments that could
benefit and musicians – entrepreneurs – who
could pick up extra work. We have emphasized
this as well in “This Week In Chicago” features
about Capt. Walter Dyett, whose big band program
at DuSable High School trained 20,000 musicians
over a 30-year period.
In the past we have covered art exhibits of

Impressionist painters who worked despite dis-
abilities such as arthritis, or in the case of Van

Gogh, mental illness. We typically cover small the-
atre productions (the sixth most popular pastime
of our readers) because we see artists and actors as
entrepreneurs similar to our vendors. 
Craft shows this September caught our atten-

tion for the same reason as the Gifts with Heart
section in December: we feel that while StreetWise
readers may have high earning potential, they do
not flaunt their money, but choose to spend it pro-
actively, to make the world better. 
This Christmas, we felt they would like to help

craftspeople who could use the money.  Or per-
haps they wanted to start crafting gifts themselves,
with the message that this is a year to be low-key.
We may have been too subtle. We will remain

objective and fair in our ability to present oppos-
ing viewpoints.  But we are energized by our read-
ers’ passion and we will respond to it.  Although 63
percent of our readers have not visited the
StreetWise Web site, we will seek ways to dialog
with them in the coming year and to connect with
ongoing stories that are important to them. 

—Suzanne Hanney can be reached at
suzannestreetwise@yahoo.com

Housing:
Own 64%
Rent 30%
Lives with others 6%

Educational Level:
Bachelor’s 30%
Graduate 27%
Grad. Course Work 22%
Other 14%
Doctoral 7%

Ethnicity:
White 87%
African American 7%
Other 6%

Our Readers

Gender:
Female 64%
Male 36%

Average Age:
30-59 57%
60+ 30%
19-24 8%
25-29 5%

Job Status:
Work (Full Time) 73%
Retired 19%
Part-Time 8%



You can send Eugene your questions at 1201 W. Lake, Chicago,
IL, 60607 or e-mail him at supreme_eugene@yahoo.com.
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Crossword

Difficulty: Medium

Last Week’s Answers

Need to post
a legal notice
or a classified

ad?

Contact us at
advertising@
streetwise.org

or
312.829.2526

Deadline:
must submit 3
Mondays prior
to desired
publication

date.

StreetWise
publishes
every

Wednesday

The Playground

Ask Eugene
“ a l l  t h e  b r i l l i a n c e  
t h a t  w i l l  f i t ”

Dear Eugene,
What are your New Year’s resolutions?  I’m vowing

to spend less money on electronics this year.  Should I
do anything else?

—Just Asking
Dear Just,
What a smart move on the electronics thing: for that I

applaud you. You’ll just have to replace/upgrade it all in two
years.  The more you buy, the more you must maintain and
eventually (or tomorrow) upgrade.  All this is made easy on
you, the consumer, assuming that you paid hundreds for
the Ultra Magnesium Alloy Guarantee.* 
You represent a new, although I fear temporary, American

movement toward self-restraint.  While I don’t think this
nation will ever have stoic resolve the way it once did
(pass the hardtack, Civil War reenactors!), it’s nice to see
now, (assuming you aren’t in retailing).  
Although people once were grateful for the stuff and

friends that they had—I think America’s greed, rather than
gone for good, is just hybernating. Some fat cats still fly
high and remained unaffected, but I think in general that
people are waiting for when they “deserve” to live beyond
their means again.  
What might be a blessing in disguise in this recession is

that it might last long enough that people’s frugal and well-
thought-out spending patterns will become permanant
enough to steer them away from shaky future financial
tangents. 
To your question: I have no resolutions, I am perfect.
*only available in 1968 Sri Lanka on Saturdays assuming the weather isn’t total rubbish.

Feeling Down?
PMAEVERYDAY.COM

Need Inspiration?
PMAEVERYDAY.COM

Positive Things 
For Kids?

PMAEVERYDAY.COM

Want to brag about
your kids or good in

society?
PMAEVERYDAY.COM

Tired of negative
things?

PMAEVERYDAY.COM

Want to publish a
book?

PMAEVERYDAY.COM

Juvenile diabetes?
PMAEVERYDAY.COM

GOOGLE
PMA EVERYDAY

HAPPY
NEW
YEAR

Keep up the
good work
StreetWise

Cheers,
The Rolnick
Family

Sudoku
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“ StreetWise is supple-
menting my income
while giving me the
opportunity of meeting
some very intersting
people.

—Evans Marshall

For questions or comments regarding our vendor force, please
contact Greg Pritchett at (312) 829-2526 or at
gpritchett14@yahoo.com.

The Playground Entrepreneur Spotlight

Look for the Badge!
Please purchase your copy of StreetWise from badged vendors only!

Working despite challenges
By Ben Cook
StreetWise Staff

Evans Marshall, a relative newcomer to
StreetWise, came at the insistance of his nephew,
who is also a vendor. 
“I’ve known about StreetWise for years, and I

always thought about giving it a try.  I found anoth-
er job and did that instead, but I saw how well
things were going for my nephew so I thought I
should give it a shot.”
Marshall is a perfect fit: he has a long history of

working in sales. “I did telemarketing for 15 years,
so I’m talking to people all the time anyway.  I
worked in the park district and worked in cus-
tomer service.  I knew that this would be a plus for
me going into it.”  
He’s grateful for the opportunity. “StreetWise is

supplementing my income while giving me the
opportunity of meeting some very interesting peo-
ple. I’m at 31st & Ashland at the Dominick’s in the
evening-time right now.”  He’s also tried selling at
the Best Buy at 2650 N. Clark St.
While he might have the experience and the

people skills necessary to succeed, Marshall is
plagued with health problems that hamper his
ability to work for long periods of time.  
“It’s hard right now because of a chronic condi-

tion in my legs which causes blood pooling, poor
circulation, burst veins and ulcers.” 
Marshall’s been dealing with the condition since

1991 and has to have his legs wrapped tight once
a week. 
He’s been getting around with a cane, and work-

ing as much as he’s able until he can afford a scoot-
er that will allow him to get where he wants to go.  
“Right now I’m limited because I can’t stand for

very long.  I was in so much pain after only a cou-
ple hours.  If I had a scooter I would have problems
getting from place to place or making a living,
which right now is a big struggle for me.   When
I’m able to get one it will truly be a blessing.”

Marshall has goals for 2010:  
“In the next year I would like to be able make a

living of at least $100-$200 a week.  That’s what I’m
really working toward.  What I’m doing now is still
great, and a blessing—I’m able to buy stuff that I
wasn’t able to before.  But if I could make that
much it would be really nice.  I wouldn’t have to
worry about where my next dollar is coming from.
I really need to have my own place.  Right now I
stay with my Auntie—she’s in the same boat.  She
helps me when I can’t get to the doctor and if I’m
feeling better I’ll help her take care of her health.  If
we could get a better place it would be nice.  Right
now I have to climb 14 steps—it’s pretty rough.  If
we had an elevator-equipped building, it would
make a big difference.”  
To his customers he would like to say, “You may

not know it, but what you’re doing is a blessing.
Every time you buy from me that $2 is like $20
to me.  It all adds up and it all helps.” He would
especially like to thank the Lincoln Park Scheck
& Siress for donating prohibitively expensive
orthotic shoes that will allow him to walk fur-
ther than he could otherwise.
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